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Description
CASE —3 Tamarind Menswear

Given below isa preliminary questionnairefor retailersand consumers of arecently
launched menswear brand. Can you list down the resear ch objectivesfor both
guestionnaire? Can you modify the given questionnairesto a final draft?

TAMARIND QUESTIONNAIRE FOR RETAILERS

1. Do you have Tamarind? Yes/No

2. What do you think about it?



3. Isthereplacein the market for one mor e readymade gar ment company?
4. What kind of products does Tamarind have? Arethey good?
5. Isit athreat to any existing brand? If yes, which one?

6. If it isnot a available, what isyour view about advertising so heavily before
the product islaunched?

7. Are people coming and asking for Tamarind?
8. Therange of clotheswith theretailer.
9. Pricerange.

10. Name of the shop and so on.

TAMARIND QUESTIONNAIRE FOR CONSUMERS

. Which ads do you recall?

. Which garment adsdo you recall?

. Have you seen the Tamarind ad?

. What do you remember from the ads?
. Doyou likethe ad? Why?

. What isthe main message?

. What kind of clothesare Tamarind?

. What do you think will be the price range?
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. Will you buy it? Why?
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