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ABOUT THE BOOK

FROM THE PUBLISHER

  If you find yourself getting fed up and frustrated with other BANGALORE
UNIVERSITY book solutions now mehta solutions brings top solutions for 
BANGALORE UNIVERSITY  ADVERTISING & MEDIA
MANAGEMENT REPORT book contains previous year solved papers plus faculty
important questions and answers specially for BANGALORE UNIVERSITY .questions
and answers are specially design specially for BANGALORE UNIVERSITY students .

 

  Please note: All products sold on mbabooksindia.com  are brand new and 100%
genuine

 

 

 Case studies solved 
 New addition fully solved

 last 5 years solved papers with current year plus guess

 

 PH: 07011511310 , 09899296811 FOR ANY problem

 

FULLY SOLVED BOOK LASY 5 YEARS PAPERS SOLVED PLUS GUESS

M.K. 5.6 ADVERTISING & MEDIA MANAGEMENT



Unit 1: INTRODUCTION & BASIC CONCEPTS
History of advertising; Advertising purpose and functions; Economic, social & ethical
aspects of
advertising; Advertising & the marketing mix, Advertising as a communication process;
types of
advertising; Major Institutions of Advertising Management.
Unit 2: ADVERTISING AND CAMPAIGN PLANNING 
Marketing strategy & Situation analysis; Advertising plan; Advertising objectives;
DAGMAR approach;
Advertising strategy; Advertising campaign-planning process.
Unit 3: CREATIVE STRATEGY & ADVERTISING BUDGET 
Creative approaches; The art of copywriting; Advertising copy testing; creativity in
communication,
motivational approaches & appeals, Advertising budget process; Methods of determining
Advertising
appropriations.
Unit 4: ADVERTISING MEDIA STRATEGY 
Role of media; types of media; their advantages and disadvantages; Media research &
advertising decisions;
media planning, selection & scheduling strategies.
Unit 5: ADVERTISING EFFECTIVENESS & ORGANISING ADVERTISING
FUNCTIONS.

Methods of measuring advertising effectiveness; Advertising research; structure &
functions of an
advertising agency; Selection & co-ordination of advertising agency; Advertising
regulations; Internet
advertising

 

 

Details
1. Books by courier

2. Delivery in 5-7 days

3. Courier india only

4. Rating of product : largest selling



Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

